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988 Suicide & Crisis Lifeline Campaign: Older Adults 

Connecting Older Adults to 988 

Adults over age 65 make up 16.8% of the U.S. population but 

accounted for 22% of all suicide deaths in 2022. In Washington, 

older adults die by suicide at a higher rate than any other age 

group. Across the country, older adults have higher rates of 

suicide when compared to other age groups adjusted by 

population size. 

In order to help increase 988 

Lifeline awareness and use 

among older adults in 

Washington, the 

Washington State 

Department of Health 

contracted with C+C in 2025 

to develop a statewide 

suicide prevention 

campaign. 

The campaign emphasized a consistent main message: You can 

contact 988 to connect with a compassionate crisis counselor 

who can offer support and resources at any time, day or night. 

Concept and strategies 
The chosen campaign concept, “No 

Trouble,” focused on the unique 

challenges of aging that can affect 

mental health.  

The team used several strategies to 

reach older adults in Washington, 

including: 

• English and Spanish campaign 

websites 

• Facebook and Instagram posts 

• Radio and digital audio network ads 

• Pre-roll and digital TV ads 

• TV/cable ads 

• Paid search 
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Community outreach 

The team worked with community partners to help spread 

the word about 988. Outreach activities included:  

• Sponsoring and attending local nonprofit Sound 

Generations’ annual Inspire Positive Aging Awards event 

and sharing flyers, wallet cards, and other 988 materials 

with attendees. Most materials were available in English 

and Spanish. Flyers were also provided in Simplified 

Chinese, Traditional Chinese, and Vietnamese. 

• Providing AARP Washington with social media assets. 

They shared these assets with their combined audience 

of over 55,000 followers on Facebook, Instagram, X 

(formerly Twitter), and LinkedIn. 

• Working with the Washington Association of Area 

Agencies on Aging to share flyers with the 13 local Area 

Agencies on Aging across Washington. These Area 

Agencies provide support to older adults and their 

caregivers. 

Campaign results and 

impact 

During the campaign, the 988 Lifeline received:  

• An 12% increase in average monthly contacts, 

as compared to the 2 months before the 

campaign. 

• A 30% increase in average monthly contacts, 

as compared to the same timeframe in 2024. 

After the campaign, the team surveyed 41 older 

adults, and 6 of them remembered seeing the 

campaign ads for older adults. 

 

Overall, the campaign received:  

• 20 million impressions 

• 152.5K clicks to the campaign website 

• 11 million completed video views 

• 99K total unique campaign website visits 

• 4 million audio listens 

• 759K engagements on social 

Questions? Contact: 
988 Program Info 

Washington State Department of Health 

988ProgramInfo@doh.wa.gov 
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