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988 Suicide & Crisis Lifeline Awareness Campaign 

988 Lifeline: Anytime, Anywhere 
The 988 Suicide & Crisis Lifeline began operating in July 2022 in 

response to the rising suicide rates across the U.S. 988 replaced the 10-

digit National Suicide Prevention Lifeline number and continues to help 

improve access to mental health counselors and resources for people 

in crisis.  

In 2023 the Washington State Department of Health contracted with 

C+C to develop a statewide suicide prevention campaign with the goal 

of increasing awareness, understanding, and use of the 988 Lifeline in 

Washington.  

The campaign emphasized a consistent main message: You can contact 

988 at any time to connect with a compassionate crisis counselor. 988 

crisis counselors can offer support if you’re thinking of suicide, 

concerned about substance use, worried about a loved one, or need 

emotional support. 

The campaign team developed a strategic social marketing plan to 

share this message and implemented the plan from December to July 

2024. After this success, the team ran the campaign again, with 

additional outreach strategies, from November 2024 to January 2025. 

Campaign work 
The campaign reached priority 

audiences through paid and earned 

media, community partnerships, and 

English and Spanish websites 

Media 
Campaign media tactics included: 

• Facebook and Instagram posts 

• Pre-roll and digital TV, TV/cable, 

radio, digital audio, and banner ads 

• Paid search  

 

Languages 
The team created campaign assets in 

English, Spanish, Simplified Chinese, 

Traditional Chinese, Korean, Hindi, 

Khmer, Vietnamese, Punjabi, Russian, 

Ukrainian, Somali, Tagalog, and Telugu. 
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Outreach activities 

In 2025, the team conducted outreach to community 
organizations and state agencies to further promote 988.  
 
Outreach activities included:  
• Developing posters for firearms retailers with general 

campaign messaging and a specific callout for the Veterans 
Crisis Line, a subnetwork of the 988 Lifeline. We shipped 
posters and window clings to a small number of retailers to 
display at their business.  

• Partnering with the Washington Department of 
Transportation to install signs at 21 rest areas throughout the 
state.  

• Sharing 988 Lifeline resources and campaign messaging with 
the Washington Hospitality Association to include on their 
member website and newsletter. 

Developing 988 posters, wallet cards, and social graphics in 

multiple languages for the Archdiocese of Seattle to distribute at 

parishes and schools across Washington. Languages included 

English, Spanish, Simplified Chinese, Traditional Chinese, Korean 

and Vietnamese. 

Campaign results and 

impact 

During the 2024 campaign, the 988 Lifeline received: 

• A 13% increase in 988 Lifeline contacts, as 

compared to the 3 months before the campaign 

• A 77% increase in contacts, as compared to the 

same timeframe the previous year  

 

During the 2025 campaign, the 988 Lifeline received:  

• An 11% increase in contacts, as compared to the 3 

months before the campaign 

• A 62% increase in contacts, as compared to the 

same timeframe the previous year 

 

Overall, the campaign in 2024 and 2025 received:  

• 136.5 million impressions 

• 105K clicks to the campaign website 

• 37.7 million completed video views 

• 88.2K total unique campaign website visits 

• 15 million audio listens 

• 140.8K engagements on social 

Questions? Contact 
988 Program Inbox 

Washington State Department of Health 

988ProgramInfo@doh.wa.gov 
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