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988 Suicide & Crisis Lifeline Campaign: You’rh

Amplifying 988 for Black and LGBTQIA2S+
Youth

Black, African American, and LGBTQIA2S+ (lesbian, gay, bisexual,
transgender, queer or questioning, intersex, asexual, and Two-Spirit)
youth have a higher risk of suicide due to stigma and significant
barriers to receiving mental health care.

e 1.8 million Black, African American, and LGBTQIA2S+ young people
ages 13-24 seriously consider suicide each year, with an attempt
made every 45 seconds.

e LGBTQIA2S+ young people, especially trans and nonbinary youth
and youth of color, are 4 times as likely to attempt suicide as their
straight and cisgender peers.

e Over the past 25 years, suicide rates have increased by 60% among
Black male youth ages 10-19 and 73% among Black male and
female adolescents ages 14-18.

In 2025, the Washington State Department of Health contracted with
C+C to develop a statewide suicide prevention campaign with the goal
of increasing 988 Lifeline awareness and use in Washington among
Black, African American, and LGBTQIA2S+ youth and young adults.

The campaign used the same main message to reach these priority
audiences: 988 connects me with a safe person who's ready to listen.

Campaign strategies

The campaign reached priority
audiences through paid media,
community engagement, an influencer
partnership, and a campaign landing
page (WA988.org/YouMatter).

The team developed 2 sets of creative
assets to tailor messaging and visuals to
reach both priority audiences. Because
this age group indicated English as their
preferred language, all materials were
created in English.

Campaign media tactics included:

e Facebook, Instagram, TikTok, and
Snapchat posts

Pre-roll and digital TV, digital audio,
and transit ads

Paid search



Community ouireach

Black and African American youth: DOH partnered with Anchor
Group to reach African American and Black youth audiences and
increase awareness and promote the use of the 988 Suicide and
Crisis Lifeline. Through paid and earned media as well as
community events, Anchor Group worked to help promote 988
Lifeline Awareness and use with culturally resonant messaging.
These efforts aimed to equip youth with the knowledge and
resources to make informed decisions about 988 and their
mental health.

LGBTQIA2S+ youth: DOH staffed tables at TransPride and Seattle
Queer Youth Pride at the end of June to reach LGBTQIA2S+ youth
audiences. Booth materials included a variety of 988 handouts,
wallet cards, safety plan worksheets, tote bags, calm strips, and
bumper stickers.

The team made over 170 contacts over the weekend. Some
people shared that 988 helped save their life, while others had
guestions about the LGBTQI+ Youth Subnetwork shutdown,
which happened on July 17, 2025.

Influencer partnership: DOH partnered with former Seattle
Seahawk Doug Baldwin to create content to help destigmatize
talking about mental health. Baldwin hosted a conversation with
LGBTQIA2S+ teens to talk about their experiences with mental
health and the importance of the 988 Lifeline. The team
produced several short videos that ran on TikTok, Facebook, and
Instagram. These videos drove traffic to the longer form video
hosted on the You Matter landing page.
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When you don’t
know where to turn

ext, chat, or call

To request this document in another format, call
1-800-525-0127. Deaf or hard of hearing customers, please
call 711 (Washington Relay) or email civil.rights@doh.wa.gov.

Campaign results and
impact

During the campaign, the 988 Lifeline received:

e An 12% increase in average monthly contacts,
as compared to the 2 months before the
campaign.

e A 30% increase in average monthly contacts,
as compared to the same timeframe in 2024.

When you feel
overwhelmed

we're here to listen 24/7/365
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Overall, the campaign received:

e 29 million impressions

e 97K clicks to the campaign website

¢ 4.9 million completed video views

e 89K total unique campaign website visits
e 4.6 million audio listens

e 99K engagements on social
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Questions? Contact:
988 Program Info

Washington State Department of Health
988Programinfo@doh.wa.gov
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