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planning process 
summary



• Menstrual and intimate care 

products are widely used but there 

is limited independent research on 

their safety

• Lack of strong oversight increases 

potential health risks, especially for 

long-term users and marginalized 

communities.

Step 1: Identify Concerns

• Raise awareness about chemical 

exposure

• Educate members of our community 

on how to make informed choices

• Advocate for the Robin Danielson 

Menstrual Product and Intimate Care 

Product Safety Act to promote 

research and accountability.

Step 2: Set a Goal



Our plan of advocacy follows a three-pronged 
approach:
• Educate the community
• Engage with organizations
• Enact Change
• Our plan of advocacy follows a cohesive timeline 

and adheres to the S.M.A.R.T goal setting format

Step 4: Act

1. Educate members of our community 
to raise awareness of forever 

chemicals in Menstrual Products

1.  Engage in discussion and 
collaboration with organizations to 
advocate for more transparency 
with ingredients used 

1.  Work to enact policies that improve 
the safety of menstrual and intimate 
care products by communicating 
with policy-makers and 
collaborating with advocates to 
support the Robin Danielson 
Menstrual Product and Intimate Care 
Product Safety Act.

Step 3: Form a Plan

Step 5: Follow-Up

• Schedule periodic check-ins to determine if we are on 
track to meet our goals

• Adjust plans according to progess and recognized need 
in the community

• Constantly communicate with organizations and policy 
makers to develop our campaign



issue type



1.  PFAS Contamination in Menstrual & Intimate Care Products:
⚬ PFAS "forever chemicals" found in menstrual and intimate care products affect 

over 70 million Americans, and are linked to hormone disruption, reproductive 
issues, and certain cancers.

⚬ Many products lack ingredient transparency, leaving consumers unable to 
make informed, safe choices.

what is the 
issue?

1.  Lack of Federal Regulation:

⚬ There is currently no federal requirement for full ingredient disclosure in 
menstrual and intimate care products.

⚬ Studies show that 94% of students are unaware that PFAS are present in many 
menstrual products, highlighting a significant knowledge gap.



what is the 
issue?

1.  The Robin Danielson Menstrual Products & Intimate 
Care Product Act (H.R. 5957) seeks to address this 
issue by:

⚬ Requiring full ingredient transparency for all 
menstrual and intimate care products.

⚬ Directing the FDA to conduct research on PFAS and 
their health impacts.

⚬ Establishing a national safety standard to protect 
consumers from harmful chemicals.



issue research



• Increase in exposure to PFAS (“forever chemicals”) through 
menstrual products.

• PFAS: 
⚬ (per-and polyfluoroalkyl substances) are a large group 

of synthetic chemicals characterized by extremely 
strong carbon-fluorine bonds. They persist indefinitely in 
the environment and accumulate in the human body 
over time. They have been linked to serious health 
consequences including various cancers, infertility, 
hormone disruption, and immune system damage

• Used by over 70 million menstruating Americans.

1. PFAS presence in menstrual and intimate 
care products



• A June 2024 Environment International study found PFAS in 
100% of tested tampons.

• Because menstrual products are used internally, PFAS 
exposure may be more direct and harmful than other 
consumer products.

1. PFAS presence in menstrual and intimate 
care products



• Widespread lack of awareness about PFAS in menstrual 
and intimate care products.

• After conducting a survey of 200 students, we found:
⚬ 94% were unaware PFAS could be present in 

menstrual products

• Most assumed these products were fully regulated for 
safety

• There is currently no federal requirement for full 
ingredient disclosure, preventing consumers from 
making informed choices.

2. Lack of Consumer Awareness



3. Lack of Federal Accountability

• Menstrual and intimate care product 
manufacturers are not required to disclose all 
chemical ingredients.

• Products are sold across state lines, yet 
regulation is inconsistent and largely voluntary.

• The lack of federal oversight allows PFAS to 
remain in products without transparency or 
accountability.



3. Lack of Federal Accountability

The Robin Danielson Menstrual Products & Intimate Care Product 
Act Federal legislation addressing chemical safety by:

•  Requiring full ingredient disclosure on product labels

•  Directing the FDA to study health impacts of PFAS

•  Establishing national safety standards for menstrual 
products



• Main supporters: women’s 
health organizations, public 
health advocates, 
environmental groups, and 
consumer protection 
organizations.

• Three main arguments:
a.  Protects public health by 

reducing PFAS exposure
b.  Upholds the consumer right 

to ingredient transparency
c.  Promotes environmental 

safety and health equity

Pros:

Acknowledging Complexities
Cons:

• Main opponents: stakeholders in 
large manufacturers and 
chemical suppliers who benefit 
from PFAS use due to lower 
production costs.

• Three main arguments:
a.  Regulation may increase 

manufacturing costs
b.  Ingredient disclosure could 

reveal proprietary 
information

c.  Compliance may burden 
smaller companies

Cons:



WTN data

PFAS in Washington
State Data



PFAS in Washington State: What WTN 
Data Shows

Washington Tracking Network Findings
• The WTN PFAS Dashboard tracks 2,400+ public 

water systems across Washington required to 
test for PFAS under a 2021 state rule

• PFAS detections have been confirmed in 
communities across King, Pierce, Spokane, and 
San Juan counties

• Systems exceeding Washington’s State Action 
Level must notify customers within 30 days and 
increase testing frequency

• Data: WTN PFAS Dashboard, 
doh.wa.gov/...wtn/pfas/dashboard

Why This Connects to Our Issue
• PFAS in drinking water and PFAS in menstrual 

products are the same class of “forever 
chemicals”,  Washington residents face exposure 
from multiple sources simultaneously

• WTN data confirms PFAS is a local Washington 
State health crisis, not just a national abstraction

• Menstruating individuals in WA who already face 
PFAS in their water may face compounded 
exposure through unregulated menstrual 
products, making H.R. 5957 urgent for our 
community.



S.M.A.R.T. Goals



Our goals pretain to our plan of the 3 E’s: Educate, Engage,
Enforce, and follow the SMART goal setting formula:

Specific
Mesurable
Attainable
Relevant
Timely

• Specific outlines of who to contact

• Weekly check points to measure the 
success of our plan and ensure we stay 
on track

• We have made sure we have sufficient 
resources, making our plan attainable

• Conducted thorough research on the 
current digital landscape to ensure 
relevancy

• Each of the 3 E’s have specific deadlines, 
which we will meet in a timely manner.



Our
Goals

Educate - Deadline: November 1
• Target: 300 students and parents educated about PFAS
• Methods: Workshops, social media posts, flyers
• Measurable by attendance and post-event surveys

Engage - Deadline: November 15
• Partner with 3 local organizations: ERLC, Skyline Clubs, 

advocacy groups
• Methods: Panels, collaboration, emails to policymakers
• Measurable by partnerships formed and events held

Enact - Deadline: April 15
• Target: Gain endorsements from local leaders and 

lawmakers
• Methods: Letters, petitions, policy meetings
• Measurable by signatures, meetings, and responses 

from officials



elevator pitch



Currently, a bill called the Robin Danielson Menstrual Products & Intimate 
Care Product Act (H.R. 5957) is being considered by national policymakers. 

This legislation requires ingredient transparency and promotes safer 
alternatives in menstrual and intimate care products. It addresses the 

presence of PFAS “forever chemicals,” which pose serious risks to human 
health and the environment. 

Join us in advocating for the passage of H.R. 5957. Through our advocacy 
project focused on education, community engagement, and policy action 
we aim to empower women, girls, and families to make informed choices 

and ensure protection from harmful chemicals in essential products.

Elevator Pitch:



leave behind 
document





target audience 
profile



Project Review: Recognized educational and political communities as 

campaign targets.1

To determine our target audience, three methods of identification were used:

Target Audience Profile

Internal Research: Conducted research within our community to gain an 

understanding of current feelings and gaps in knowledge about PFAS in 

menstrual products.
2

External Research: We conducted external research by: Investigating 

prominent community members, such as city council members in our area 

and school administrators. We also researched state politicians whose 

stances on chemical safety and women’s health align with ours, such as 

Senator Patty Murray and Representative Kim Schrier.

3



Young Women & Menstruating Individuals Nationwide: The 70+ million Americans who use 
menstrual products monthly and are directly exposed to PFAS, targeted through social 
media platforms TikTok and Instagram, because those most affected by this issue 
deserve to know the truth about the products they use every day.

Washington State Legislature (Senator Victoria Hunt, Senator Patty Murray, Representative 
Kim Schrier): State and federal lawmakers with direct power to advance H.R. 5957, 
targeted through formal letters, online contact forms, and a Zoom meeting. Because real 
policy change requires reaching the people with the authority to make it happen.

City of Sammamish Politicians: Local officials aligned with health and environmental 
issues, targeted through advocacy letters and meetings. As community leaders whose 
support can amplify our message to higher levels of government.

Issaquah School District Schools & Students: Students, teachers, and parents; target 
through presentations, clubs, and school wide community events, representing the next 
generation of consumers and advocates who will be directly impacted by PFAS regulation.

Key Targets:



partnerships



Gen.E: An India-based company producing biodegradable, 
plastic-free, and PFAS-free menstrual pads, referenced as a 
community partner and real-world example that safer 
alternatives already exist.

Model UN: Skyline High School students engaged in global 
policy discussion, targeted through a classroom presentation 
on PFAS health risks and H.R. 5957 framed as an international 
consumer safety issue.

Skyline We Care Club (#FORWOMENBYWOMEN): A student-led 
women's advocacy club at Skyline High School, targeted 
through school-based advocacy and service that has had 
international impact on women in other countries.



Gen.E -Partnership 
Communication 

Our Message

Their 
ResponseBiodegradable Pad Company & 

Community Partner:

gen.E provided insight into what 
mass manufacturing actually looks 
like and which materials and 
processes contain PFAS, giving us 
firsthand industry knowledge that 
strengthened our advocacy 
arguments and understanding of the 
issue. They show that the industry 
can adapt to produce safer, PFAS-
free menstrual products



Model UN -Partnership 
Communication 
Skyline High School Model 
UN students engaged in 
global policy discussion, 
targeted through our 
presentation on PFAS 
health risks and H.R. 5957, 
followed by open 
discussion on legislature 
and international consumer 
safety standards. They also 
supported us on social 
media.



We Care Club -
Partnership 
Communication 
Skyline High School We Care Club 
(#FORWOMENBYWOMEN) members 
engaged in women's health and 
consumer safety discussion, 
targeted through our presentation 
on PFAS health risks and H.R. 5957, 
followed by open discussion on 
legislature and actionable 
solutions to address harmful 
chemicals in menstrual products. 
They also supported us on social 
media.



methods of 
action



Collaboration

• Collaborated with:
⚬  Sammamish KCLS 
⚬ Skyline Model UN
⚬ Skyline Civil Leaders Assosciation
⚬ Skyline We Care Club 
⚬ Skyline Debate Team

• Contacted community organizers and 
hosted discussions and presentations 
about the PFAS in menstrual products 
issue.

Outreach

•  We reached out to:
⚬ Tristen Pamphlet-Gardner
⚬ Senator Patty Murray
⚬ Office of State Senator 

Victoria Hunt
⚬ Congresswoman Kim 

Schrier
⚬ Office of Kamala Harris



Outreach

•  We reached out to:
⚬ Tristen Pamphlet-Gardner  Policy Liaison for the King 

County Hazardous Waste Management Program
⚬ Senator Patty Murray
⚬ Congresswoman Kim Schrier
⚬ Office of Kamala Harris
⚬ Office of State Senator Victoria Hunt



Communication with the Office of Kamala Harris

We contacted the Office of Vice President Kamala Harris to urge national leadership and federal 
support for the passage of H.R. 5957, emphasizing its importance for public health, environmental 

safety, and menstrual equity.



Contacted Tristen Pamphlet Gardner, Policy Liaison for the 
King County Hazardous Waste Management Program

We contacted the Policy Liaison for the King County Hazardous Waste Management 
Program to discuss PFAS risks and advocate for community education and safer 

menstrual and intimate care products.



Communication with the Office of Representative Kim Schrier 
- continued

We contacted our U.S. Representative to advocate for co-sponsorship and active 
support of H.R. 5957, highlighting how ingredient transparency protects constituents and 

promotes safer consumer products.



Communication with the Office of Senator Patty Murray

We contacted our U.S. Senator to encourage Senate-level consideration 
and long-term policy action addressing PFAS in menstrual and intimate 

care products.



Communication with the Office of Senator Victoria Hunt

We were able to schedule and conduct 
a Zoom meeting with a representative 
from the Office of State Senator Victoria 
Hunt, where we discussed PFAS 
contamination in menstrual products, 
the Robin Danielson Act (H.R. 5957), and 
opportunities for Washington State 
legislative action on ingredient 
transparency.

We gained valuable insight into the current status of 
PFAS-related legislation at the state level, how 
constituents can formally submit concerns to their 
representatives, and the legislative pathway for 
advancing consumer safety bills in Washington State. 
The representative noted that constituent voices are 
critical in moving legislation forward, stating:
"The more residents who contact our office about an 
issue, the more seriously it is considered at the 
legislative level."



Advocating Through the KCLS Sammamish Library

We hosted a community presentation at the local library to educate 
residents about PFAS, ingredient transparency, and the health 

impacts of menstrual and intimate care products.



Advocating Through Community Zoom Panel and Presentation

• Presented by: Harshitha Anbukumar, Nila 
Natarajan, Zoya Avramov

We organized a virtual panel to engage a wider audience in discussions on PFAS 
exposure, health risks, and policy solutions, creating an accessible space for 

education and dialogue.



Advocating Through a Community Survey to Assess 
General Knowlege of PFAS

We conducted a community survey to evaluate awareness of PFAS and identify 
knowledge gaps, allowing us to tailor our advocacy and educational efforts 

more effectively.



Advocating Through a Community Survey to Assess 
General Knowlege of PFAS - continued

We conducted a community survey to evaluate awareness of PFAS and identify 
knowledge gaps, allowing us to tailor our advocacy and educational efforts 

more effectively.



Advocating Through a Community Survey to Assess 
General Knowlege of PFAS - continued

We conducted a community survey to evaluate awareness of PFAS and identify 
knowledge gaps, allowing us to tailor our advocacy and educational efforts 

more effectively.



advocating 
through social 
media



Advocating Through TikTok

We used TikTok to spread awareness 
about PFAS in menstrual products, 

sharing short-form educational 
videos that reached over 1,147 views, 
encouraging our audience to sign 
our petition and support H.R. 5957 

through digital advocacy.



Advocating Through Instagram

given exposure by a verified account 
with over 115k followers on Instagram 

We used Instagram to share weekly credible, 
research-backed infographics and 
information about PFAS health risks and 
ingredient transparency, building a 
community of 95 followers in support of H.R. 
5957.



Advocating Through A Petition

We created a Change.org 
petition calling for the 
passage of the Robin 
Danielson Act, gathering 43 
supporters and 124 views, 
giving community members a 
direct and accessible way to 
take action and show their 
support for safer, more 
transparent menstrual 
products.



Advocating Through Youtube

We used YouTube to host and share our 
full community presentation on PFAS in 
menstrual products, making our 
educational content accessible to a wider 
audience and providing an in-depth 
resource for community members 
wanting to learn more about H.R. 5957.



Efforts:
• Posted informative content on school social media platforms and 

collaborated with Skyline’s Self-Care Club to reach students, parents, 
and the wider community.

• Hosted a virtual panel to educate participants on PFAS risks, ingredient 
transparency, and H.R. 5957, including a Q&A and resource sharing.

• Organized an in-person discussion at the KCLS library, distributing 
educational materials and engaging attendees in conversation about 
safer menstrual product choices.

• Collected community feedback and surveyed participants to assess 
awareness and understanding of PFAS.

Media Advocacy: Efforts and Successes 



Successes:
• Secured active engagement through social media posts, reaching over 

500 students, parents, and community members.

• Successfully held a virtual panel with participation from students, parents, 
and local organizations, fostering dialogue and education.

• Hosted a public discussion at the KCLS library with interactive Q&A and 
resource sharing, increasing local support for PFAS awareness.

• Participants took follow-up actions such as signing petitions, sharing 
resources online, and committing to safer product choices.

Media Advocacy: Efforts and Successes 



results of 
advocacy



• Goal:
⚬ Raise awareness for parents, students, and community members about PFAS in 

menstrual and intimate care products and how to make safer choices.
⚬ Ensure customers can make informed choices

Educate

• Efforts:
⚬ Educated over 60 Skyline High School Self-Care Club members during meetings.
⚬ Reached over 500 parents, students, and community members through 

Instagram, social media campaigns, and community outreach.
⚬ Hosted an informational Zoom panel and presentation with community 

organizations such as KCLS to provide resources and education.

• Results:
⚬  S.M.A.R.T. goal measured on a “pass or fail” basis; successfully passed the goal 

to Educate by increasing knowledge, awareness, and engagement across 
multiple community platforms.



• Goal:
⚬ Work with community stakeholders and organizations to raise awareness 

about PFAS in menstrual and intimate care products and advocate for H.R. 
5957.

• Efforts:
⚬ Educated students and community members through Skyline High School’s 

Self-Care Club and Debate Team discussions on PFAS and ingredient 
transparency.

⚬ Hosted an informational panel with community organizations, including KCLS 
and the YMCA, to provide resources and policy education.

⚬ Collected 100+ social media likes/shares and 1000+ views to involve the 
community in supporting safer menstrual products.

• Results:
⚬ Achieved S.M.A.R.T. goal to Engage by creating meaningful community 

participation, raising awareness, and mobilizing support for H.R. 5957.

Engage



• Goal: 
⚬ Contact leaders on the local, state, and national levels to advocate for policy 

change.
• Leaders Contacted and Outcomes:

⚬ City Council (Local): Email communication, received verbal confirmation to 
consider issue in future meetings

⚬ Office of Kamala Harris (National): Our goal was to encourage executive-level 
leadership and national attention toward the passage of H.R. 5957.

⚬ United States Representative (State/National): Our goal was to advocate for 
congressional support and action on H.R. 5957 to protect constituents from 
harmful PFAS exposure.

⚬ United States Senator (State/National): Our goal was to promote Senate-level 
consideration and long-term policy action addressing PFAS in menstrual and 
intimate care products.

Enact



Possible Opposition:
Concerns about company loss, 
Concerns about more effort on manufacturing plants.                   
(more resources used)
Not cost effective

Future Opposition

Planned Solutions:
Emphasize prevalence and risks of PFAS to human health

Continue educating community members about the issue
Maintain contact with policy-makers to collaborate on solutions
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