Yakima County Awareness Campaign

Context Paper

2026 WTN Youth Science Contest

Science Communication Track

Chloe Byun & Sophia Liao



Audience Identification

Our campaign was designed to raise money for causes that support the Yakama Nation
while also benefiting the wider Yakima County community, so we wanted to reach an audience
that would be both financially able and socially motivated to give. We chose to focus on local
seniors, because older adults are often more established financially and are also an important
group in charitable giving. Federal Reserve data show that older households, especially those
ages 65 to 74, hold relatively high levels of wealth compared with younger groups, and Bureau
of Labor Statistics data also show that older households devote a larger share of their spending to
cash contributions than many younger households do.

We also chose this audience because seniors are especially engaged with local news,
which made them more likely to care about an issue tied directly to their own state. Pew
Research has found that older Americans are more interested in local news than younger adults,
and that adults 65 and older are far more likely than young adults to get news from print
newspapers. This means that by choosing to make a printed newspaper, more elderly residents
will get their hands on it compared to something like social media.

We also wanted people to dwell on the issue for longer, so compared to a simple
Instagram Reel, for example, people are more likely to donate to a cause if they spent 20 minutes
reading through articles of. That’s one of the reasons a crossword puzzle was added — not only to
make the newspaper more engaging, but also so that the readers would have to read through the

articles to complete the puzzle and become henceforth more attached to the issue.



Equity Impact

Our newspaper has an important equity impact because it brings attention and support to
communities that are often overlooked, especially Native communities connected to the Yakama
Nation. This matters a lot in Yakima County because Native people are a real and important part
of the community, not some small outside group. According to the U.S. Census, 7.1% of Yakima
County residents identify as American Indian and Alaska Native alone, and the Yakama Nation
says the reservation is home to many of its 11,000 enrolled tribal members. That means helping
Yakama-focused causes is not just helping one group in isolation. It is also helping the wider
Yakima community, because these communities are deeply connected.

The equity issue becomes even clearer when looking at need. In Yakima County, 16.7%
of people live in poverty, 14.4% of people under 65 are uninsured, and only 19.2% of adults age
25+ have a bachelor’s degree or higher, which suggests continuing barriers in income, healthcare
access, and educational opportunity. Yakima Valley Trends also reports that in the 202324
school year about 45,000 students, or 88% of public-school students, qualified for free or
reduced-price lunch, showing how widespread economic strain is for families in the county.
When a campaign raises money for Yakama Nation and Yakima-area causes, it is responding to
these unequal conditions rather than pretending all groups begin with the same access to
resources.

There is also a broader fairness issue in philanthropy itself. Research shows that less than
1% of philanthropic dollars explicitly benefit Native Americans, and Native-led organizations
receive only about half of that share. In other words, Native communities often face serious

needs while also receiving disproportionately little outside funding. In that sense, the newspaper



supports equity by encouraging resources to flow toward communities that have historically been

overlooked, even when they are central to the region’s identity.

Health Impact

Our newspaper has a real health impact because it spreads awareness about problems that
directly affect people in Yakima County, like hunger and unsafe drinking water. This matters
because Yakima County already struggles with major health challenges. Yakima County ranked
in the bottom quartile of Washington counties for both Health Outcomes and Health Factors,
which shows that local health problems are serious and connected to bigger issues like poverty,
access to care, and nutrition.

Food access is a big part of this. Nearly 1 in 5 children in Yakima County are food
insecure, and it also said both the overall and child food insecurity rates in Yakima County are
higher than the state’s. Food insecurity is linked to worse physical health, stress, and lower
academic performance for kids. When our newspaper highlights food drives and food-support
organizations, it is helping connect people to resources that can protect health in a more direct
way.

Our newspaper also matters because it brings attention to nitrate contamination, which is
a real health issue in the Lower Yakima Valley, including parts of Yakima County and the
Yakama Reservation. WTN states nitrate contamination in drinking water can reduce the blood’s
ability to carry oxygen and can cause especially serious risks for infants. DOH also warns that
people who are pregnant or trying to become pregnant should not drink water above 10 mg/L
nitrate, because some studies have found increased risks such as miscarriage or birth defects. On

top of that, Washington Ecology says local agencies are actively working to get clean, safe



drinking water to Lower Yakima Valley communities, which shows this is an ongoing public
health concern right here in the region. By covering organizations dealing with nitrate poisoning
and clean water access, our newspaper helps people support those living in those communities to

prevent risks later on.

Reflection

In the process of choosing our topic, we knew we wanted to represent Native Americans,
as we do not interact with them much based on our geography. We wished to better understand
them and their problems, and in the process, we were made aware of the environmental
disparities happening in the Yakima County and then decided to make a project based on the
greater region. We wanted to choose a group with a lot of money and a group we ourselves could
promote to, so since our school’s organization also owns a senior living center, we decided to
create a newspaper to reach the elderly population. In terms of challenges we received,
formatting the newspaper itself definitely took a lot of time as well as doing research, but overall
nothing too challenging happened. We ended up finding out about issues we didn’t know were
occurring — such as the drought that is happening due to lack of snowfall, and it was an
informative experience. We didn’t receive outside assistance for this project, but we do plan on

distributing the paper to the senior center that Crista owns with assistance from our school.

Al Reflection

No Al was used in this project.
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